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Abstract: This study examined the nature of sports reporting of COVID19 in England by employing framing analysis on
a sample of five newspapers. Through a quantitative content analysis, this study revealed how sports news coverage framed
the COVID19 virus in these newspapers: The Times, The Daily Telegraph, The Daily Mirror, The Daily Mail, and the Sun.
The findings revealed that Competition and Players and Staff frames were the Major frames in the headlines media news
organizations reported on COVID19. Implications and future research needs are discussed.
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INTRODUCTION
The coronavirus caused widespread devastation. It had a significant influence on the planet. COVID19's effects were felt
across all areas of life on Earth. Therefore, sports and sporting events were no exceptions. According to some experts,
sports events have never been canceled due to other causes than wars. The news plays an essential role in keeping people
informed up to date. Keeping people informed is critical for maintaining public health during crises, necessitating
examining coverage of the covid19 pandemic in sports news stories.
Sports media coverage has been looked at from various angles and perspectives. It was studied in terms of its connection
to gender equity, ethics, ethnicity, race, LGBT portrayals, and other topics. Sports news coverage was also investigated as
a factor influencing public health-related issues. These themes included sentiments, celebrities' influence, destructive
publicity phenomena, and others; it was shown that sports media coverage impacted public health issues.
Since COVID19 is a new phenomenon, it is an understudied area in research. This paper focuses on how sports media
covered pandemics that affect whole societies, including players, fans, and the general public. This explorative study
implies a quantitative content analysis and seeks to unveil how the public health crisis (COVID19) has been covered in
sport-related news in England.
LITERATURE REVIEW
CORONAVIRUS AND INFECTIOUS DISEASES
The coronavirus disease (COVID-19) was first reported on December 13, 2019, to the World Health Organization for
numerous pneumonia cases in Wuhan, China. At least 178 countries and territories and a large percent of the population
were affected. The outbreak was later reported as a global pandemic in March 2020. Many countries like Italy, Spain, Saudi
Arabia, and the United States acted by mandating stay-at-home orders. Despite all precautions, by July 2020, the U.S., for
example, had more than 3 million positive cases of COVID19.
Currently, the world is not new to global pandemics. In 2003, the first pandemic of the 21st century emerged in
Guangdong Province, China, when the flu-like Severe Acute Respiratory Syndrome (SARS) emerged and infected 8,098
people over eight months, killing 774 people.
Before that, the Middle East respiratory syndrome (MERS), an unknown coronavirus, was first discovered in Saudi
Arabia in 2012. MERS-CoV doesn't pass easily from person to person unless there is close contact, like physical touch,
but still manages to cause trouble and uncertainty.
None, however, came close to the effects of COVID19 on all aspects of life, including sports.
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SPORTS AND MEDIA COVERAGE
Sports and sports events are major entertainments that have massive fanbases worldwide. They generate much money
in most countries, and some entire industries rely on them for their existence. People follow sports by joining events and
traveling all over the globe to attend a soccer match or watch a tennis game. Sports are also vital in many other levels:
economic, public, media, and politics. It is fundamentally a tremendous experience that influences society on many levels.
The bottom line is that sports are essential, and their influence is real.
If ever there was a marriage made in heaven, it was that of television and sport [1]. A critical reason sports events became
very popular today is the abundance of media coverage they received from the media outlets. "Reading about, discussing,
and arguing in the pubs, coffee houses, theatres, exhibitions, spectacles, pleasure gardens, or just on the streets, all served
to create a culture in which sports were valued resources" [1]. So, media coverage earned sports more spectacles in more
geographical locations. It also connected the fans and the public more to the game's "culture" [2].
Media coverage of sports events has a long history. In 1822, the British news sheet Bell's Life in London was one of the
first newspapers to include a sports section in its paper, and thus its circulation escalated. [1] In the 1920s, radio offered a
kind of aural first-hand witness to many sporting occasions. Since then, sports coverage has followed all media outlets,
from newspapers to online social networks.
THEORETICAL FRAMEWORK
FRAMING THEORY
The origins of framing theory are attributed to the sociologist Erving Goffman who argued that interpretive designs
constitute central elements of cultural belief systems. The media can influence audience attitudes. The framing of events
and issues plays a critical role in the public's understanding of news and information in general. It can create "world
perceptions" [3]. The framing of events and issues plays a critical role in the public's understanding of news and information
in general. It has a fundamental influence in times of crisis, such as a public health crisis. Framing theory [4], [5] is related
to agenda setting but focuses on the events and issues rather than a topic.
A-frame refers to the way media and media gatekeepers organize and present the news, stories, and issues they cover
and how the audiences interpret what the media has provided. Framing theory suggests that how something is given to the
audience affects people's choices about how to process information.
Entman (1993) reasoned that the conceptualization of framing "select some aspects of a perceived reality and
make them more salient in a communicating text, in such a way as to promote a particular problem definition, causal
interpretation, moral evaluation, and treatment recommendation for the item described" (p. 52) [4].
There are two approaches to identifying frames—inductive and deductive. In the inductive approach, frames emerge
during the content analysis of news stories. On the other hand, in the deductive approach, frames are already defined and
operationalized prior to undertaking research [6]. In this research, the deductive approach is applied to answer the following
question
RQ1: what was the most frequently used frame in the headlines of COVID19 in the sports news coverage in The Times,
The Daily Telegraph, The Daily Mirror, The Daily Mail, and the Sun newspapers in England?
METHOD
This study applies a content analysis method. The content analysis systematically examines communicative material
retrieved from the mass media [7]. To understand the content of the media during new crises and "One of the most promising
ways to think about evaluations [,] is through systematic media monitoring before, during, and after an event." [8].
Additionally, the literature advised for "frequent content analysis of news stories to ensure coverage provides the
information the public needs." [9]. This study applies a systematic examination of the study sample to examine the content
of the news headlines of sports events in England in relation to COVID 19 pandemic.
The newspapers that this project examined were The Times, The Daily Telegraph, The Daily Mirror, The Daily Mail,
and the Sun. These newspapers were chosen because "of their national prominence, their extensive sports coverage, and
because they represent different strands of the English newspaper market" [10]. The data collection started from the day
COVID19 was declared a global pandemic on March 11, 2020, and for four months. This period constituted the crisis stage
in a three-stage crisis model. The sample was retrieved from the ProQuest database and then adding the publication
identifying number. The sample generated 444 news articles from the five newspapers selected as a sample for this project.
The news stories were downloaded as an Excel file as lists. The researcher then used random.org to generate a random list
for each newspaper then picked the first 20 news articles from each newspaper. There are no ethical or privacy concerns,
as all the information is publicly accessible data.
The deductively investigated frames are Competition, COVID 19, Players and Staff, and Safety. They are defined as
follow:
Competition: Any news headline that focuses on any aspect of the match like where it will be played, if it will be
continued or postponed, or additional rules added to the nature of the competition, any economic or logistic effects.
COVID 19: Any news headline that focuses on the virus itself as to how it is spreading, its severity, its characteristics,
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symptoms, or danger.
Players and Staff: Any news headline that focuses on the players or the staff as being tested, sick, worried, or action is
done by them
Safety: Any news headline that focuses on the tests, regulations, or precaution measures in sports for fans, players, or
staff.
VALIDITY & RELIABILITY
One coder coded all the 110 news headlines. No intercoder reliability was needed.
RESULTS
The news headlines coverage varied according to each newspaper. The Daily Mail mentioned a group of any variation of
pandemic and sports-related terms in their headlines with a total of 171 news stories. The Times came second with 128
news stories, and The Daily Telegraph third with 62 news stories. The least was The Sun, with only 36 news stories, and
The Daily Mirror came forth with 46 news stories. The sample analyzed for this study was 22 news from each newspaper,
totalling a sample (n=110).
The analysis showed that the competition frame was the most apparent, with 44 references in the news headlines. The
second most frequent theme was the players and staff frame with 30 references. Safely frame came third with 19 references.
The last frequently used frame was the COVID19 frame, with only 17 references.
DISCUSSION
The results showed that although COVID19 was a significant hit to sports and sports events, it came last in focus in the
sports news headlines. Additionally, with the severity of the virus, the safety frame was the second less frequently used
frame in the sports news headlines. This indicates that even though the pandemic was a huge hit, it did not significantly
affect coverage of sports news. Future research should focus on how crisis communication messages could be implemented
to advance crisis communication reach to athletes and fans audiences at times of public health crises.
LIMITATIONS AND FUTURE RESEARCH
This research was limited to England newspapers, which is a research limitation. Future research should explore different
samples and compare other geographical areas. Additionally, this research was quantitative with deductive frames, which
means the researcher approached the research looking for specific frames, which might limit exploring other existing
frames. Qualitative content analysis to explore frames in sports news coverage by examining the headlines and the content
of the news would add to the valuable literature knowledge in investigating this new phenomenon of coverage of public
health crisis in sports news.
AUTHOR BIOGRAPHY
Yazeed Aljasser, MA in Communication and Media Studies, Edinboro University of Pennsylvania, Ph.D. Candidate of Communication
and Media Studies at Indiana University of Pennsylvania and a Lecturer at King Khalid University, Saudi Arabia. Yaljasser@kku.edu.sa

REFERENCES
[1]
[2]
[3]
[4]
[5]
[6]
[7]
[8]
[9]
[10]

Cashmore, E. (2010). Making sense of sports. Routledge.
Wenner, L. A. (1989). Media, sports, and society. Sage.
Littlejohn, S. W., & Foss, K. A. (2009). Encyclopedia of communication theory (Vol. 1). Sage.
Entman, R. M. (1993). Framing: Toward clarification of a fractured paradigm.
Goffman, E. (1974). Frame analysis: An essay on the organization of experience. Harvard University Press.
Ireri, K., Chege, N., Kibarabara, J., & Onyalla, D. B. (2019). Frame analysis: Newspaper coverage of Kenya's oil
exploration in the post-2012 discovery era. African Journalism Studies, 40(2), 34-50.
https://doi.org/10.1080/23743670.2019.16350352020
Mayring, P. (2004). Qualitative content analysis. A companion to qualitative research, 1, 159-176.
Glik, D. C. (2007). Risk communication for public health emergencies. Annual Review of Public Health, 28, 3354. https://doi.org/10.1146/annurev.publhealth.28.021406.144123
Squiers, L., Lynch, M., Dolina, S., Ray, S., Kelly, B., Herrington, J., Turner, M., Chawla, D., Becker-Dreps, S.,
& Stamm, L. (2019). Zika and travel in the news: a content analysis of U.S. news stories during the outbreak in
2016–2017. Public Health, 168, 164-167. https://doi.org/10.1016/j.puhe.2018.12.009
Vincent, J., Kian, E. M., Pedersen, P. M., Kuntz, A., & Hill, J. S. (2010). England expects English newspapers'
narratives about the English football team in the 2006 World Cup. International Review for the Sociology of Sport,
45(2), 199-223. https://doi.org/10.1177/1012690209360084

22

